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GEORGIA'S CASH RECEIPTS FOR CATTLE, MILK AND HOGS 
 

 Cattle and Calves:  Cash receipts from marketing of cattle and calves decreased 1 
percent from $298.7 million in 2008 to $296.8 million in 2009. 

 Milk:  Cash receipts from marketing of milk during 2009 totaled $201.9 million, 28 
percent lower than 2008.  

 Hogs and Pigs:  Cash receipts from hogs and pigs totaled $52.2 million during 2009, 
down 16 percent from 2008. 

 
Source: USDA-NASS, Meat Animals Production, Disposition, and Income 2009 Summary, April 29, 2010.  Milk Production, 
Disposition, and Income 2009 Summary, April 29, 2010. 
All reports are available, at no cost, on the NASS web site:  http://www.nass.usda.gov 

 

CATTLE--PRODUCTION AND INCOME, 2008-2009 

   Value of Cash Value of Home Gross 

 Production1/ Marketings2/ Production Receipts3/ Consumption Income 

 --Thousand Pounds-- --Thousand Dollars-- 
20084/             

GA 346,630  403,160  253,138  298,665  4,076  302,741  

US 41,594,392  54,695,975  35,608,404  48,517,768  415,924  48,933,692  

2009             

GA 364,983  423,964  250,160  296,777  3,438  300,215  

US 40,919,268  54,146,122  31,769,067  43,776,568  386,304  44,162,872  

[Results published in the Meat Animals Production, Disposition, and Income 2009 Summary].  1/ Adjustments made for changes in inventory and for inshipments.  2/ 

Excludes custom slaughter for use on farms where produced and interfarm sales within the State.  3/ Receipts from marketings and sale of farm slaughter.  4/ Revised. 

 

MILK--PRODUCTION AND INCOME, 2008-2009 

   Average Returns Value of Cash Value of Home Gross 

 Production1/ Marketings2/ per 100 Pounds3/ Production4/5/ Receipts Consumption4/ Income6/ 

 --Million Pounds-- --Dollars-- --Thousand Dollars-- 
20087/               

GA 1,355  1,343  20.90  283,195  280,687  209  280,896  

US 189,982  188,917  18.45  35,050,757  34,849,113  23,743  34,872,856  

2009               

GA 1,395  1,383  14.60  203,670  201,918  146  202,064  

US 189,320  188,307  12.93  24,477,390  24,342,440  15,513  24,357,953  

[Results published in the Milk Production, Disposition, and Income 2009 Summary].  1/ Excludes milk sucked by calves.  2/ Milk sold to plants and dealers as whole 

milk and equivalent amounts of milk for cream. Includes milk produced by dealers’ own herds and milk sold directly to consumers. Also includes milk produced by 

institutional herds.  3/ Cash receipts divided by milk or milkfat in combined marketing.  4/ Value at average returns per 100 pounds of milk in combined marketing of 

milk and cream.  5/  Includes value of milk fed to calves. 6/ Cash receipts from marketing of milk and cream plus value of milk used for home consumption. 7/ 

Revised. 

 

HOGS--PRODUCTION AND INCOME, 2008-2009 

   Value of 

Production3/ 

Cash Value of Home Gross 

 Production1/ Marketings2/ Receipts3/4/ Consumption Income 

 --Thousand Pounds-- --Dollars-- --Thousand Dollars-- 
20085/               

GA 101,010  111,632  52,730  62,117  473  62,590  

US 31,410,795  32,609,768  14,457,000  16,050,481  33,526  16,084,007  

2009             

GA 89,957  102,929  43,588  52,247  444  52,691  

US 31,131,408  32,693,154  12,762,128  14,395,114  31,647  14,426,761  

[Results published in the Meat Animals Production, Disposition, and Income 2009 Summary].  1/ Adjustments made for changes in inventory and for inshipments.  2/ 

Excludes custom slaughter for use on farms where produced and interfarm sales within the State.  3/ Includes allowance for higher average price of State inshipments 

and outshipments of feeder pigs.  4/ Receipts from marketings and sale of farm slaughter.  5/  Revised. 
 


